P.R.E.A.M.’S SCRAPPY HOME SNOHETTA’S NORTHWEST VISION

BY RANDY GRAGG

STUNNING PDX CHURCHES

OTS OF ARCHITECTS begin
their designs with models. Last
year, Ben Waechter tried an ex-
periment: He made his models
at the end of the process. It was
a way, he says, to raise his eyes
from the consuming challenges, compromises,
and endless details of making an actual build-
ing, and weigh the success of his intentions
with the clarity of hindsight. If most models
serve as prototypes, Waechter’s process yields
akind of “retrotype”—in more ways than one.
“Computer rendering,” he says of today’s
design lingua franca, “is always from one di-
rection: a perspective. It’s on a flat screen;
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N you can’t touch it. A model in space is
different: it’s the real thing.”

The real thing? Pondering shadows on
the cave wall, Plato himself might debate
that point. But Waechter’s models, collect-
ed in his brick-walled Northwest Industri-
al studio, stand like a small, elegant city of
ideals. An alumnus of global architectur-
al powerhouse (and prolific model build-
ers) Renzo Piano Building Workshop and
of Portland’s own star firm Allied Works,
Waechter is one of the city’s most concep-
tually inclined architects. Often serving as
his own developer and contractor, he built
such noted residences as the Z-Haus, a
narrow-lot duplex shaped from six iden-
tically sized rooms spiraling upward, and
the Tower House, a four-story house rising
from a steep lot. In Eugene, he designed
the stylish J-Tea, a breathtakingly sumptu-
ous imported-tea store added to the front
of an existing house. In December, his Mil-
waukie Way will offer a fresh new take on
“infill,” rising in an abstract black “ribbon”
of offices and retail behind a 1929 Spanish
Colonial building in Westmoreland.

Last year, with 10 projects in their final
phase, Waechter created three types of
models for each: In stark, white-painted
wood, he lifted the building’s innards above
its envelope to better reveal the relation-
ship between the two. In elegantly bent
plywood (or just simple blocks of wood and
pegs), he built highly abstracted concept
studies to consider the building’s most ba-
sic idea. And out of clumps of wet concrete
(pictured), he revealed the rawest relation-
ship between volume and massing,.

“Design is a reductive action: You take
away and take away until you can’t take away
any further because the building doesn’t
work anymore,” Waechter says. “With mod-
els, you can see which designs have done a
better job.”

“They are a ‘working model’ in a greater
sense,” he adds, “influencing and informing
the next project.” i3

FROM TOP: Contrasted concepts and
photographs for Ben Waechter’s Oakley
House, Tower House, and Pavilion House

$100 logo off the Internet,” he recalls of the moment in summer 2011. The company had mulled a rebrand, but now came a startling request: “They were like, ‘We have
to file for a trademark soon, and we need a logo,” he recalls. In three hours, the logo for Simple was born (above left). Collins was already interested in using guilloche,
a method of intricate geometric engraving traditionally used as an anticounterfeiting device (examples above right). He wrote a custom JavaScript to generate Spiro-
graph-style loops. The result: an instantly recognizable identity rooted in the company’s mission to provide high-tech, user-friendly banking services. “I think | showed
a couple versions and, in the end, we just picked one,” Collins says. “| was happy to be locked into a tight time frame.” —ZACH DUNDAS
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